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1. State and discuss the details of and the ethical arguments against the issue of discrimination from the perspective of Management Ethics. You may conclude the answer with your own assessment.
2. “Engineers cannot hold absolute promise of public interest because risk-free engineering cannot be achieved. There is a need thus to argue for a revised view of the conception of engineering and public interest rules.” Discuss.
3. Mannequins, especially female, influence self image as stores show disturbingly thin ones
Hindustan Times: Asian News International Washington DC Updated: May 03, 2017 11:15 IST
We might not realize it but mannequins not only play a crucial role in the fashion industry but also influence the consumer’s self-image. In the first study of its kind, a research shows that the body size of mannequins used to advertise female fashion in the UK are too thin and may be promoting unrealistic body ideals.

New research from the University of Liverpool, led by Dr Eric Robinson from the University’s Institute of Psychology, Health and Society, surveyed national fashion retailers located on the high street of two cities in the UK. 
The body size of ‘male’ and ‘female’ mannequins was assessed by two research assistants using visual rating scales.

The study, published in the Journal of Eating Disorders on Wednesday, found that the average female mannequin body size was representative of a severely underweight woman.

The average male mannequin body size was significantly larger than the average female mannequin body size and only a small proportion of male mannequins represented an underweight body size.

Dr Eric Robinson said: “We became interested in this topic after seeing some news report about members of the general public noticing that some mannequins in fashion stores were disturbingly thin.

“Around the same time we had also read news coverage that fashion retailers had responded to this concern and adopted more appropriate sized mannequins, so it felt like an interesting research question to examine. Our survey of these two high streets in the UK produced consistent results; the body size of female mannequins represented that of extremely underweight human women. 
“Because ultra-thin ideals encourage the development of body image problems in young people, we need to change the environment to reduce emphasis on the value of extreme thinness.

“We of course are not saying that altering the size of high street fashion mannequins will on its own ‘solve’ body image problems. What we are instead saying is that presentation of ultra-thin female bodies is likely to reinforce inappropriate and unobtainable body ideals, so as a society we should be taking measures to stop this type of reinforcement.

“Given that the prevalence of body image problems and disordered eating in young people is worryingly high, positive action that challenges communication of ultra-thin ideal may be of particular benefit to children, adolescents and young adult females.” 
[Use theoretical details of the issue of Marketing and Advertising Ethics in the theme Business Ethics and an ethical theory of your choice to discuss the case. You may use and apply theoretical detail of any other ethical issue that is relevant and listed in the course handout.]

4. Copying Computer Program

Computer Ethics Discussion - Real Life Scenarios from the TJ Archives
ttps://tjhsst.edu/~dhyatt/ethics/scenarios.html

A teacher noticed a remarkable similarity among four programs turned in by different students. Apparently, three students in one class had copied a computer program from a student in another class, changed a few variable names, and then turned it in as their own work. The teacher and another faculty member had spent many hours investigating the situation and were able to conclusively prove the theft. The teacher told the students that he could not accept the programs, and gave the students an opportunity to make up the work within a limited time frame. Here is how the three students handled the situation:

I.
Student A was embarrassed and apologized for violating the teacher's trust. He worked very hard during the time limit, sacrificing grades in other classes, but was able to turn in a better program than what was originally assigned for the copied program. Throughout the rest of the class, he continued to go beyond what was assigned, often producing the best programs in the class.

II.
Student B said nothing, but did not have time to complete the program within the time limit due to pressures from other courses. He accepted the failing grade. He was having difficulty in the course anyway, so eventually dropped the class.

III.
Student C did not apologize, but apparently found another program written by a student in a previous year for a different teacher, copied that program, and turned it in as his own. The teachers were able to prove this second incident and called for a parent conference. Neither the parent nor the student apologized, but the parent blamed the school, claiming that the teachers were at fault for having a system where students can take the "easy way out" by being able to copy work too easily.

Question: How should the teachers respond to the parental complaints of student C? If they fail the student, the student will likely be rejected from the Ivy League College and could lose scholarship opportunities. If they bow to the parent's pressure and allow a third try to make up the work, this student will have an unfair advantage over student B. [Use theoretical details of ethical issues of Computer Ethics and an ethical theory of your choice to discuss the case and answer the question posed at the end of the case. You may use and apply theoretical detail of any other ethical issue that is relevant and listed in the course handout.]
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